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During September and October of 2005 the Idaho Department of Parks
and Recreation conducted a statewide outdoor recreationist profile survey as
a part of our Statewide Comprehensive Outdoor Recreation and Tourism
Plan (SCORTP). It complemented the original SCORTP survey by allowing
us to measure different intensities of participation in recreation activities,
rather than just the binary measures whether you participated or not. It also
measured motivations for participation and public opinions about certain
public recreation management policies.

Idahoans received a mailing asking if they would like to take part in the
survey. They had the choice of going immediately to the Internet and taking
the survey on a password-protected site or dropping a postage-paid card in
the mail to receive a printed survey.

Out of 5,000 surveys sent out to Idaho residents who were randomly
selected by a commercial demographics company, a total of 349 Idahoans
chose to participate through the Internet, while 52 returned printed surveys.
This gives us a total of 401 valid responses. A random sample of this size
from the total population of Idaho should provide data at better than a 95
percent conficence level at plus or minus 5 percent.

Recreation Activity Participation in Idaho — 2005
Participation levels were measured on a six-point Likert-type scale, with
the following interval points for the question: “How often do you
participate in the activity in question?” The interval points were:

Never

1 to 2 times a year

3 to 5 times a year

6 to 8 times a year

9 to 11 times a year

12 or more times a year

In this report, these levels of participation were semantically
recoded as follows:

Never = Non-participants

1 to 2 times a year = Occasional/Casual participants
3 to 8 times a year = Regular participants

9 or more times a year = Enthusiasts



Camping in Developed Sites (Figure 1, N=383)
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Generally, more people camp in developed sites than in undeveloped
ones (see Figures 1 and 2). Participants are everyone else besides non-
participants. However, when regular participants and enthusiasts are
combined to constitute committed campers, camping at undeveloped sites
has more committed patronage than camping at developed sites. It is also
noteworthy that, among campers at undeveloped sites, regular participants
are more than the occasional or casual participants. The reverse is true with
campers at developed sites.

Camping at Undeveloped Sites (Figure 2, N=381)
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Tent Camping (Figure 3, N=378)
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ATV Camping (Figure 4, N=373)
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Public Cabin Camping (Figure 5, N=374)
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Yurt Camping (Figure 5, N=371)
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Boat Camping (Figure 7, N=374)
(camping aboard the boat, or being transported to the site by boat)
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Backpack Camping (Figure 8, N=378)
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Fishing on a Lake or Reservoir (Figure 9, N=381)
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Fishing on a River (Figure 10, N=377)

O
Q}\‘\Q 0.00% 10.00% 20.00% 30.00% 40.00% 50.00%

Levels of
Participation
in Recreation
Activities

Fishing

IDAHO



Levels of
Participation
in Recreation

Activities

Winter

Motorized Snow Recreation (Figure 11, N=378)
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Non-Motorized Snow Recreation (Figure 12, N=377)
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Swimming in a Lake or Reservoir (Figure 13, N=378)
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Swimming in a River (Fgure 14, N=379)
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Boating

Swimming in a Public Outdoor Pool (Figure 15, N=377)
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Motorized Boating (Figure 16, N=376)
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Non-Motorized Boating (Fgure 17, N=376)
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Hunting Activities (Figure 18, N=378)
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Gathering

Visiting Parks

Consumptive Collecting and Gathering (Figure 19, N=377)
(mushrooms, berries, firewood, etc.)
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Visiting Parks (Fgure 20, N=379)
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Bird Watching (Figure 21, N=381)
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Outdoor Photography (Figure 22, N=379)
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Levels Of Hiking (Figure 23, N=379)
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Horseback Riding (Figure 25, N=375)
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Orienteering

Road Bicycling

Orienteering (Figure 27, N=372)
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Road Bicycling (Fgure 28, N=374)
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Motorcycling (Figure 29, N=376)
(dual sport or dirt bike)
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All-Terrain-Vehicle or ATV Riding (Figure 30, N=378)
(3 & 4 wheel "straddle-the-saddle vehicles)
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Who Typically Accompanies You on Your Trips to Outdoor Recreation
Sites (Respondents were asked to name the two most regular types of

company) (N=390)

] 31.04%

Your Spouse

Y our Entire Family

122.12%

Your Friends

] 20.60%

Your Dog ] 13.60%

Alone 7:| 6.32%

An Organized Group 3.57%

Some Other Type of Company [ 2.75%

0.00% 5.00% 10.00%  15.00%  20.00%  25.00%

% of Times Selected

30.00%  35.00%

Since 2003, Have You Stopped Participating in Any
Outdoor Recreation Activity that You Used to Participate in
regularly?

Yes
30%

No
70%

In the Next Two Years, do You Expect to Start Participating
in a New Outdoor Recreation Activity that You Have not
Participated in Before?

Yes
39%

No
61%




Typically, How Long Ahead of Time do You Make the Final
Decision to go on an Outdoor Recreation Trip?
35.00%
31.10%
30.00% H
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Less than 1to3 4daysto 8daysto 15daysto More than
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Best ways for recreationists and public recreation land managers to
exchange ideas on how to improve recreation opportunities in Idaho

Some other way 2.00%
Recreationists making phone calls 4.48%
Focus groups 4.56%
Workshops 6.56%
Manager contacts with user group associations 8.96%
Personal contac with managers 13.60%
Public meetings in nearby towns 16.64%
Articles and news releases in the media 19.60%
Surveys like this one 23.60%

Recreation
Customs
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Compared to Two Years Ago, are You Now Spending More, Less, or the

same Amount of Time Engaging in Outdoor Recreation Activities as Before?

Less time 26.40%

About the same
. 44.60%
amount of time
More time 29.00%
I T T T T
0.00% 10.00% 20.00% 30.00% 40.00% 50.00%
% of Respondents
Do you use a pass for Idaho parks?
No 75.60%
Yes 24.40%
0.00% 10.00% 20.00%  30.00% 40.00% 50.00%  60.00% 70.00%  80.00%




How many people are in your household?

N=387
5% Trimmed Mean = 2.75
Std. Error = .074

How old are you?

N=380
5% Trimmed Mean = 49.91
Std. Error = .776

How many years of formal education have you completed (including
years of professional training)?

N=382
5% Trimmed Mean = 13.79
Std. Error = .268

What is your approximate income before taxes?

N=339
5% Trimmed Mean = 59,135.60
Std. Error = 2729.282

The income figures make one wonder whether wealthier people were more
likely to report their income. In the comments sections, there were quite a
few comments of the usual “my income is none of your business” variety.
However, 339 of the 388 respondents did give their income level. Another
possibility is that people were not honest with their income levels, given
that the mean income in Idaho is around $39,000 and the mean here is
$59,000.

What is your employment status?

Student 1.60%
Not Emploved 2.10%
Employed Full/Part Time - Between 5/6pm and 7/8am 3.90%
Homemaker 4.40%
Employed Full/Part Time - Irregular/Flexible Schedules 23.60%
Retired 27.50%
Employed Full/Part Time - Between 8/9am and 4/5pm 37.00%

Descriptive
Demographic
Statistics
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What is your Gender?

5.70%

Female - 2

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00% 80.00%
What is your Marital Status?
\
Married 80.70%
Divorced 9.80%
Never Married 4.90%
Widowed 2.30%
Other 1.50%
Separated 0.80%
0.(;0% 10.60% 20.60% 30.00% 40.00% 50.00% 60.00% 70.00% 80.00% 90.00%




What Impact Has Permitting the Drinking of Alcohol in the State Parks on
Your Recreation Experience in Idaho?
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Allowing Dogs on Trails

Extremely Quite Bad Slightly  Neither  Slightly Quite  Extremely
Bad Bad Good nor  Good Good Good
Bad
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recreation

IDAHO



Perceived
impacts of
management
decisions on
outdoor
recreation

IDAHO

35.00%

30.00%

25.00%

20.00%

15.00%

10.00%

5.00%

0.00%

Providing More Picnic Areas

Neither
Good nor
Bad

Slightly Quite
Good Good

Extremely
Good

Extremely Quite Bad  Slightly
Bad Bad

40.00%

35.00%

30.00%

25.00%

20.00%

15.00%

10.00%

5.00%

0.00%

Providing Group Activity and Gathering Areas at Recreation Sites

Extremely Quite Bad  Slightly Neither Slightly Quite Extremely
Bad Bad Good nor Good Good Good
Bad




40.00%

35.00%

30.00%

25.00%

20.00%

15.00%

10.00%

5.00%

0.00%

Allowing Dogs in Designated Yurts and Cabins

Extremely Quite Bad Slightly Neither Slightly Quite Extremely
Bad Bad Good nor Good Good Good
Bad

35.00%

30.00%

25.00%

20.00%

15.00%

10.00%

5.00%

0.00%

Having Community Parks of Recreation Areas Within a 10 Minute
Walk from Home
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Providing More Trash Cans at Recreation Sites
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Designating Special 'Off-Leash' Zones in Public Recreation Areas
for 'Dog-Friendly' Activities
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]
Providing Easy-to-Walk Trails Percelved

(up to 45 minutes without obstacles like hills)

impacts of
management
decisions on
outdoor
recreation
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Providing More Challenging Trails
(one hour or more)
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Providing More Water Faucets at Recreation Sites

35.00%
30.00%
25.00%
20.00%
15.00%
10.00%

5.00%

0.00%

Extremely Quite Bad  Slightly Neither Slightly Quite Extremely
Bad Bad Good nor Good Good Good
Bad




Frequency of
Unpleasant
Encounters

at Recreation

Sites

IDAHO

Frequency of Encountering Litter on Trails, Roads or Picnic Areas
34.90%

35.00% 31.80%
30.00%
25.00%
20.00% 15.90%
15.00% +
10.00%

5.00% 4+ 0.30%

0.00% +

2 1n0,
. 1U70

Frequency of Encountering Graffiti and Carvings of Names and
Initials on Natural and Man-made Structures

43.20%

45.00% -
40.00% +

35.00%
30.00% | 24.00%

25.00% | 19.80%
20.00%
15.00%+
10.00%
5.00%
0.00%-

Frequency of Encountering Overcrowded Recreation Sites

45.00% 41.30%

40.00% -

35.00%

30.00% 26.00%

25.00%

9
20.00% ] 18.20%

15.00% 10.60%

10.00% -

5.00% -




Frequency of Encountering Conflicts Resulting from Excessive

Speed by Other Recreationists
34.00%

35.00% -

30.00% A

25.70%

25.00% -

20.00%

17.00%

15.00% -

10.00% -

Frequency of Encountering Dogs Off-Leash at Leash-only

Recreation Sites

40.00% -
35.00%
30.00% -
25.00%
20.00%
15.00% -
10.00%+

5.00%

36.10%

23.80%

17.00%

8.10%

Frequency of
Unpleasant
Encounters
at Recreation
Sites
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Principal
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engaging in
outdoor
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| Engage in Outdoor Recreation by Myself in Order to Experience
Solitude and Quiet Reflexion

Strongly Agree 19.10%
Agree 23.00%
Somewhat Agree 18.30%
Neither Agree nor Disagree 14.90%
Somewhat Disagree 6.80%
Disagree 9.70%
Strongly Disagree 8.40%
0.(;0% 5.(;0% 10.60% 15.60% 20.00% 25.00%
| Participate in Outdoor Recreation with Friends and Family to
Have Quality Time with Them
Strongly Agree | ‘ ‘ |  44.30%
Agree | ‘ | 33.‘90%
Somewhat Agree 13.70%
Neither Agree nor Disagree [ ] 4.10%
Somewhat Disagree [] 1.00%
Disagree [[] 2.10%
Strongly Disagree [| 0.80%
‘ ‘ ‘ ‘
0.00% 10.00% 20.00%  30.00% 40.00% 50.00%




| Engage in Outdoor Recreation to Experience the Sounds,
Smells and General Atmosphere of the Natural Environment

Strongly Agree

Agree

Somewhat Agree

Neither Agree nor Disagree

Somewhat Disagree

Disagree

Strongly Disagree

0.00%

14.70%

28.30%

12.60%

21.20%

15.40%

5.00%

10.00% 15.00% 20.00% 25.00% 30.00%

| Participate in Outdoor Recreation for Relaxation

Strongly Agree

Agree

Somewhat Agree

Neither Agree nor Disagree

Somewhat Disagree

Disagree

Strongly Disagree

0.00%

44.80%
36.30%
13.70%

2.10%
1.30%
1.30%
0.50%
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| Participate in Outdoor Recreation to Experience the Scenic Beauty of
Specific Sites

Strongly Agree ‘ ‘ | | 47.80%
Agree ‘ | 3L.00%
Somewhat Agree [ ] 11.‘90%

Neither Agree nor Disagree D 3.90%
Somewhat Disagree ] 1.00%
Disagree || 0.50%
Strongly Disagree || 0.80%

0.00% 10.50% 20.00% 30.60% 40.00% 50.00% ‘

| Engage in Outdoor Recreation to Teach My Outdoor Skills
to Others

Strongly Agree

7.80%

Agree

| 14.10%

Somewhat Agree

| 16.70%

Neither Agree nor
Disagree

| 28.70%

Somew hat

Disagree

| 9.40%

Disagree

| 14.60%

Strongly Disagree

8.60%

0.00%

5.00% 10.00% 15.00% 20.00% 25.00% 30.00% 35.00%

60.00%




| Participate in Outdoor Recreation to Get Exercise and Keep
Physically Fit

Strongly Agree

Agree

Somewhat Agree

Neither Agree nor Disagree

Somewhat Disagree

Disagree

Strongly Disagree

26.00%

30.70%

20.30%

14.60%

3.90%

3.40%

1.00%

0.00% 5.00% 10.00% 15.00% 20.00% 25.00% 30.00% 35.00%

| Participate in Outdoor Recreation to Get Away from the Routines of

Daily Life
Strongly Agree ‘ ‘ | 45.30%
Agree ‘ | 33.60%
Somewhat Agree [ 44400
Neither Agree nor Disagree :| 5.20%
Somewhat Disagree || 0.50%
Disagree [|  0.80%
Strongly Disagree || 0.50%
0.00% 10.60% 20.(;0% 30.00% 40.00% 50.(;0%

Principal
motivations/
reasons for
engaging in
outdoor
recreation
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| Participate in Outdoor Recreation to Develop/Improve My
Outdoor Skills and Abilities
Strongly Agree ‘ | 12.00%
Agree ‘ | 20.60%
Somewhat Agree ‘ ‘ | 20.6(‘)%
Neither Agree nor Disagree ‘ ‘ | 27.60%
Somewhat Disagree 6.80%
Disagree 9.10%
Strongly Disagree [ ] 3.40%
1 ‘ ‘ ‘
0.00% 5.00% 10.00% 15.00% 20.00% 25.00% 30.00%

| Engage in Outdoor Recreation to Try Something Different Each
Time

Strongly Agree

Agree

Somewhat Agree

Neither Agree nor
Disagree

Somewhat Disagree

Disagree

Strongly Disagree

22.70%

32.90%

11.20%

13.10%

5.70%
|

0.00%

5.00% 10.00% 15.00% 20.00% 25.00% 30.00% 35.00%




| Participate in Outdoor Recreation to Spend Quality Time with My

Strongly Agree

Agree

Pet

5.70%

8.10%

Somewhat Agree

12.80%

Neither Agree nor Disagree

Somewhat Disagree

4.20%

Disagree

20.60%

20.40%

Strongly Disagree

| 28.20%

0.00% 5.00% 10.00%

15.00%

20.00%

25.00% 30.00%

| Participate in Outdoor Recreation to Experience a "Spiritual”

Kind of Reflection in Natural Surroundings

Strongly Agree

Agree

Somewhat Agree

Neither Agree nor
Disagree

Somewhat Disagree

Disagree

Strongly Disagree

6.50%

10.60%

16.60%

15.60%

20.50%

24.20%

0.00% 5.00%

10.00% 15.00%

20.00%

25.00% 30.00%
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| Engage in Outdoor Recreation to Participate in Activities for
Which | Have Specialized Equipment

Strongly Agree 17.70%
Agree 21.60%
Somewhat Agree 19.50%

Neither Agree nor Disagree .70%

Somewhat Disagree

Disagree 10.60%

Strongly Disagree 9.40%
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| Participate in Outdoor Recreation to Engage in High-speed
Activities Off-the-Highway

Strongly Agree | 4.70%
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Disagree || 24.60%
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| Participate in Outdoor Recreation to Engage in Passive Recreation
Activities
(Like reading or watching the activities of others)

Strongly Agree 3.40%

Agree 8.00%

Somewhat Agree

19.20%

Neither Agree nor Disagree ] 22.80%

Somewhat Disagree | 11.90%

Disagree

Strongly Disagree
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| Participate in Outdoor Recreation for the 'Thrill'
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| Enjoy Land-based Outdoor Recreation Activities More than
Water-based Ones

Strongly Agree 11.30%

Agree 17.80%
Somewhat Agree 13.10%
Neither Agree nor Disagree

Somewhat Disagree

Disagree

Strongly Disagree

37.70%
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| Enjoy Water-based Outdoor Recreation Activities More Than Land-based
Ones
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Strongly Disagree 11.40%
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The next Figure juxtaposes preferences for land and water-based
outdoor recreation activities among Idaho recreationists. The dominant
group is made up of those who do not have strong views either way, between
preferring land-based to water-based outdoor recreation activities, or vice

versa.

However, more people tend to prefer land-based recreation activities to
water-based, given that this option scores higher on the “agree” side of the
scale, when the statement that “I enjoy land-based outdoor recreation
activities more than water-based ones” is mentioned. A more or less
proportional number of people also disagree when the statement is:  “I enjoy
water-based outdoor recreation activities more than land-based ones”.
Intuitively, one would expect that those who were on one side with one

statement would be on the other side with the other statement.
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The next three Figures examine the social groups that serve as sources of
information on which outdoor recreation site selection is based. The fourth
Figure super-imposes the three influences, and it is obvious that family and
friends are the biggest influence, followed by peers in recreation clubs or
associations.

It is often said that recreationists who are members of recreation clubs
and associations get most of their information about recreation from their
peers in user groups, and that the provision of information to those groups is
one of the best ways to reach recreationists.

The exploratory evidence here indicates that peer groups do influence
site selection more than public recreation land management agencies.
However, family and friends appear to be even more influential than peers in
recreation associations. In the end, what this means is that word-of-mouth
(which combines family, friends and peers as sources of information), may
well be the best sources of information influencing the decisions of
recreationists.

These social groups are likely to be good sources of information not just
about site selection, but also about knowledge of rules and best practices.
Educating recreationists on site and giving them an enjoyable experience may
therefore be one of the best marketing tools for reaching out to other
potential patrons, as satisfied participants become ambassadors and pass on
word of their enjoyable experiences to others.

While a deeper level of inferential data analysis would be required to
determine whether these differences in levels of influence are statistically
significant, on the face of it, it would seem that at least the difference
between the influences of family and friends’ on the one hand, and the
influences of the other two are quite substantial.

The Information | Get from Public Recreation Land Management Agencies is
the Most Useful in Selecting Outdoor Recreation Sites

Strongly Agree 4.40%

Agree 12.00%
Somew hat Agree 21.60%
Neither Agree nor Disagree 32.80%
Somewhat Disagree

Disagree 15.60%

Strongly Disagree [ | 4.20%
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The Information | Get from my Peers in Recreation User Groups is the Most
Useful in Selecting Outdoor Recreation Sites

Strongly Agree

Agree

Somewhat Agree 26.40%

Neither Agree nor Disagree 29.30%
Somewhat Disagree
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Strongly Disagree 7.30%
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The Information | Get from Family and Friends is the Most Useful in Selecting
Outdoor Recreation Sites
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| Like to Hear the Sound of the Machines that | am Using for my
Outdoor Recreation Activities

Strongly Agree [] 2.60%

Agree 4.20%

Somewhat Agree 4.90%
Neither Agree nor Disagree ‘ | 19.00%
Somewhat Disagree 8.10“%
Disagree ‘ | 21.90%
Strongly Disagree ‘ ‘ ‘ |39.30%
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| am a Skilled/Experienced Enthusiast in my Most Preferred Outdoor
Recreation Activity

Strongly Agree 19.80%

Agree 27.90%

Somewhat Agree 19.80%
Neither Agree nor Disagree 15.10%
Somewhat Disagree

Disagree

Strongly Disagree 4.70%
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My Most Preferred Outdoor Recreation Activity Occurs in the Warmer
Seasons

Strongly Agree

Agree

Somew hat Agree

Neither Agree nor Disagree
Somew hat Disagree
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My Most Preferred Outdoor Recreation Activity Occurs in the Colder Seasons
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The next Figure compares the preferences for r recreation activi
Outdoor ‘ e next Figure compares the preferences for outdoor recreation activity
in the warmer versus the colder seasons

Recreation More people prefer outdoor recreation activities in the warmer seasons
Preferences to those in the colder seasons (more people score higher on the agree/strongly
agree side of the scale).

My Most Preferred Outdoor Recreation Activity Occurs in the Warmer
Versus Colder Seasons
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| Prefer to Engage in Outdoor Recreation Activities at 'Primitive' Sites
with Few Man-made Facilities and Services

Strongly Agree 14.40%

Agree 16.20%

18.50%
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Neither Agree nor
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Somewhat Disagree 11.70%
Disagree 11.00%
Strongly Disagree
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| Prefer to Engage in Outdoor Recreation Activities at Sites Where Man-
made Facilities Such as Restrooms, Picnic Areas, Developed
Campgrounds, etc., are Available

Strongly Agree

15.60%

Agree
Somewhat Agree 24.20%
Neither Agree nor Disagree 23.10%

Somewhat Disagree 9.90%

\
Disagree 10.40%
Strongly Disagree 7.30%
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The next Figure shows that the population is generally split on the
question of preference for ‘primitive’ versus man-made outdoor recreation
sites and facilities. Further analysis could help determine whether preference
can be segregated on the basis of some characteristics such as age, gender,
income etc.

However, at the strongly agree level, more people prefer ‘primitive’
sites and facilities to those involving development.

Preference for Engagement in Outdoor Recreation Activities at 'Primitive’
Sites with Few Man-made Facilities and Services Versus at Sites Where Man-
made Facilities Such as Restrooms, Picnic Areas, Developed Campgrounds,
etc., are Available
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